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BEIJING ORIENTAL YUHONG WATERPROOF TECHNOLOGY CO., LTD. 

ANNUAL REPORT 2022 (SUMMARY) 

Part I Important Notes 

This Summary is based on the full Annual Report of Beijing Oriental Yuhong Waterproof 

Technology Co., Ltd. (together with its consolidated subsidiaries, the “Company”, except where the 

context otherwise requires). In order for a full understanding of the Company’s operating results, 

financial position and future development plans, investors should carefully read the aforesaid full 

text, which has been disclosed together with this Summary on the media designated by the China 

Securities Regulatory Commission (the “CSRC”).  
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fabric, specialized film, etc. It owns many brands and business lines: Oriental Yuhong (engineering), 

Fasion (waterproofing), Yuhong Waterproof (civil construction materials), DAW (building coating), 

Vasa (specialized mortar), Lodi 1813 (diatom mud), BiAn (putty powder), Wonewsun (energy 



 Beijing Oriental Yuhong Waterproof Technology Co., Ltd.         



 Beijing Oriental Yuhong Waterproof Technology Co., Ltd.                                           Annual Report 2022 (Summary) 

5 



 Beijing Oriental Yuhong Waterproof Technology Co., Ltd.                                           Annual Report 2022 (Summary) 

6 

3) Membership operation: The group has long been committed to membership operation at the 

professional end, perfecting the membership operation system with “Yuhong Brotherhood” as the 

core, precisely targeting foremen and other professionals, and building a comprehensive operation 

system of “company-dealer-shop-member”. Members’ needs for product purchases, training and 

entrepreneurship can all be realised through the “Yuhong Brotherhood” membership platform. The 

member benefits of “Yuhong Brotherhood” are rich, including hierarchical benefits, points benefits, 

member day benefits, etc. Members are deeply bound to the shops in China and enjoy exclusive 

membership services in these shops. As at the end of the Reporting Period, the number of members 

of “Yuhong Brotherhood” had exceeded 2 million. 

4) Product development: the group focused on building construction products and sought a 

sustainable growth path from the perspective of both economies of scale and scope. During the 

Reporting Period, the group has always built its product power around health, environmental 

protection, energy saving and consumption reduction, and fueled the national carbon peak strategy 

by launching a series of products such as clean-smelling waterproof coating series, anti-bacterial 

full series of home decoration products, metal roofing waterproofing membrane, exposed asphalt 

coating, multi-fold anti-mould hemming adhesive and double protection tube. Environmental 

protection certification and the corresponding grades have been continuously increased, and many 

products have received green product certification and green building materials certification on top 

of successively obtained China Environmental Labelling Product Certification (10 Ring), French 

A+ certification, German EC1plus certification and CIAA anti-bacterial certification. 

5) Service layout: the group accelerated the layout of its service system to provide “Yuhong 

Waterproofing Repair Services”, “Yuhong Grouting Services”, “Yuhong Waterproofing 

Engineering Services” and other specialised services to end-users, further enhancing the influence 

of the brand in the minds of end-consumers and effectively addressing the actual needs of end-

consumers. 

(2) Retail of building coatings 

DAW has always adhered to the tonality and product quality and experiences that German 

brands aim to deliver to customers in the retail business of building coatings. It has carried out 

systematic marketing with a focus on products and combining the German coating process. By fully 



 Beijing Oriental Yuhong Waterproof Technology Co., Ltd.                                           Annual Report 2022 (Summary) 

7 

leveraging the advantages of the color and functions of German products, DAW introduced the 

"Wall Care Is like Skin Care" product philosophy and the 2088 color system, making it a coating 

brand with both a century of coating experience and the capability to meet the needs of younger 

consumers.  

1) Through product category expansion, blockbuster product creation, German coating 

empowerment, etc., DAW has successfully obtained more than 1,631 780.24 Tm

BT
6

1 03967.54 Td
etc., 
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advantages” of long-term development, product line advantages, technical service advantages and 

market advantages, while deeply integrating into the value chain, industry chain and supply chain of 

“solving problems and meeting needs”, actively exploring the “intelligent, digital and process-

oriented” mobile Internet service model, helping shops achieve a breakthrough in “service finds 

consumers”, enhancing their active customer acquisition capabilities, promoting shop profit 

growth with lean management, and working with insurance companies to build a service model that 

covers the entire life cycle of a building. In particular, Yuhong Home Delivery Service built an 

operation and maintenance model that combined dual brands and strong channels and focused on 

one-stop house renovation services, including "waterproof renovation, wall renovation, air 

renovation, heating, ventilation and air conditioning renovation, door and window customization, 

space optimization, smart renovation, and bathroom prefabrication". Being one of the important 

strategies for the Company to make plans for the home decoration and home living segment, 

Yuhong Home Delivery Service carried out in-depth cooperation with JD Decoration and other 

business segments of JD. Com in offline stores, commodity supply chain, home services, and 

service commodification, to jointly build an "online and offline" omnichannel and an ecosystem 

that integrates "commodity, supply chain, and performance services" in the home decoration 

materials and building renovation industry. By doing so, it will achieve brand and channel 

empowerment in the field of building renovation. As of the date of disclosure of the Report, 

Building Renovation Group of Oriental Yuhong has built more than 500 stores across the country, 

including service centers and community service stations. 

(2) During the Reporting Period, Sand Powder Technology Group has always adhered to the 

business philosophy of “providing reliable products for customers”. Together with its two brands, 

Vasa and BiAn, it focused on green building materials such as special mortar and construction 

powder, and extended to upstream raw materials such as aggregates and fine sand to provide 

customers with high-quality products and services. The group has five major product systems, 

including “tile paving system, wall coating system, thermal insulation bonding system, floor 

leveling system and foundation construction system”, and 28 types of system solutions to meet the 

needs of customers for different application scenarios, and has built a national production base 

layout and established a “research, production, supply, marketing and service” system with the 

factory as the origin, striving to achieve a nationwide supply radius of 300 km and 24-hour delivery. 



 Beijing Oriental Yuhong Waterproof Technology Co., Ltd.                                           Annual Report 2022 (Summary) 

9 

 (3) During the Reporting Period, based on the accrued R&D achievements, advanced 

technologies, product systems, system services and extensive practical experience in the field of 

distributed photovoltaics (“PV”), Hong Sheng (Beijing) New Energy Technology Co., Ltd., a 

subsidiary of the Company, integrated the PV-related business and the supply chain-related 

products of the PV industry. It is committed to becoming a provider of new energy systems that are 

durable and safe. Its business covers EPC+F and operation and maintenance services for PV 

projects, wind power generation, energy storage systems, integrated services of PV power 

generation, power storage and power charging, as well as comprehensive energy support services. 

Its "Hong Sheng" distributed PV roofing system has formed a full-cycle multi-dimensional 

industrial chain that covers R&D, design, manufacturing, construction, operation and other 

processes, making it capable of responding efficiently to the needs of commercial and industrial 

plants for PV roofing. It has been applied to multiple projects, including automotive plants and data 
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the characteristics of the existing markets and future market expansion directions in particular, a 

multi-layer marketing channel network integrating direct marketing and channel of dealers for 

product marketing and provision of system services:  
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(2) Key Financial Information by Quarter 

Unit: RMB 

 Q1 Q2 Q3 Q4 

Operating revenue  6,308,586,697.46 8,998,126,812.65 8,071,951,673.22 7,835,170,062.91 

Net profit attributable 

to 
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Ownership 

Plan of 

Beijing 

Oriental 

Yuhong 

Waterproof 

Technology 

Co., Ltd.－
HFT 

Fortune-

Oriental 

Yuhong 

Employee 

Stock 

Ownership 

Single 

Asset 

Manageme

nt Plan  

DCP 

Manageme

nt, Ltd.－
DCP USD 

Fund II 

Foreign 

legal 

person  
1.83% 45,969,375 0   

China 

Merchants 

Bank Co., 

Ltd.－
Ruiyuan 

Growth 

Value 

Mixed 

Securities 

Investment 

Fund  

Other  1.58% 39,713,020 0   

Janchor 

Partners－

Janchor 

Partners 

Pan－

Asian 

Master 

Fund－

RQFII 

Foreign 

legal 

person 
1.39% 34,974,679 0   

Kuwait 

Investment 

Authority 

Foreign 

legal 

person 
0.99% 24,826,563 0   

Abu Dhabi 

Investment 

Authority 

Foreign 

legal 

person 
0.94% 23,682,220 0   

UBS AG 

Foreign 

legal 

person 
0.92% 23,238,456 0   

Related or acting-in-

concert parties among the 

shareholders above  

It is unknown whether there is any related party or acting-in-concert party as defined in the 

Measures for the Administration of the Takeover of Listed Companies among the shareholders 

above.  

Shareholders involved in 

securities margin trading 

(if any) 

Shareholder HFT Fortune Asset Management－2021 Employee Stock Ownership Plan of Beijing 

Oriental Yuhong Waterproof Technology Co., Ltd.－HFT Fortune-Oriental Yuhong Employee Stock 

Ownership Single Asset Management Plan purchased 49,471,665 shares in the Company through 

securities margin trading. 
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as well as a down-to-earth and practical spirit. It actively responded to changes, seized new 

opportunities, and drove new growth. Guided by the overall strategy of “eliminating the false and 
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During the Reporting Period, Wonewsun’s energy-saving segment under the Company 

adhered to the concept of green, low-carbon and environmental sustainability, continued to explore 

ways to reduce building energy consumption, improve building safety performance and promote the 

development of the green building industry, actively participated in carbon emission reduction and 

carbon neutrality, enriched and improved the application of systems in the low-carbon field, and 

made every effort to build a corporate positioning of carbon emission management for the whole 

life cycle of buildings. Among them, Wonewsun’s near-zero energy EPC service system has been 

formed, with six patents applied for special materials for the near-zero energy system in 2022 and 

two papers published, laying a solid foundation for further enriching the product line, expanding the 

applicable fields of products and reducing carbon emissions. In the context of the national policy of 

promoting green construction methods, accelerating the industrialisation of new buildings and 

vigorously developing assembled buildings, a series of products and systems represented by 

Wonewsun integrated insulation and decorative panels and Wonewsun assembled interior 

decoration systems have been launched into the market, providing customers with one-stop, full-

cycle services from design to construction in the form of application scenario solutions, which 

enhance the degree of assembling of project construction while providing customers with more 

colourful decorative effects. At the same time, Shanghai InfinShine New Material Technology Co., 

Ltd., a subsidiary of Wonewsun, with its industry-leading rock wool and glass wool production 

technology, actively participated in the construction of various types of buildings such as industrial 

and commercial energy-saving construction by providing high-quality energy-saving insulation 

materials, energy-saving insulation for industrial buildings and system solutions for sound 

environment improvement. 

During the Reporting Period, to sharpen standardized construction service skills and cultivate 

globally competitive industry technical workers so as to create a resource pool of highly skilled 

inter-disciplinary talent with craftsmanship for the industry and promote high-
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production lines and factory logistics, digitalisation of production execution, leaning of processes, 

interconnection and intelligent analysis of equipment, and safety and environmental protection; the 

Company has also developed a benchmark factory construction plan; MES was successfully 

launched in Tangshan factory, becoming the industry’s first benchmark for visualisation, 

digitalisation and cost refinement in the entire manufacturing process; the four service sharing 

platforms of finance, human resources, risk control and IT were applied across the Company, 

further enhancing management efficiency; the Yuhong Craftsman platform was fully promoted, 

with over 7,000 existing labour teams and over 280,000 labourers; the Yuhong Home Delivery 

Service platform was further optimised to achieve digitalisation of the entire process, and was 

connected to some internet platforms and property service platforms to form a multi-networked 

one-stop service platform, effectively connecting over 500 community service stations with end-

users (owners) across the country and upgrading the user experience across the board. 

 (II) Operating Performance of the Company  

1. Macroeconomic and industry indicators. In 2022, China’s domestic economy and per capita 

levels continued to improve, elevating overall national strength and providing a more solid 

foundation for development, with the overall economic performance remaining stable. The annual 

GDP reached RMB 121,020.7 billion, an increase of 3.0% over the previous year, while the annual 

per capita GDP reached RMB 85,698, also increasing by 3.0% compared to the previous year. The 

year 2022 showcased the effective demonstration of the industry’s role as a “ballast stone,” with a 

year-end added value of RMB 40,164.4 billion for all industries, indicating a 3.4% increase from 

the previous year. Moreover, the added value of industrial enterprises above the designated size 

experienced a stable recovery trend, with a 3.6% increase, and manufacturing growing by 3.0%. 

Industrial enterprises above the designated size witnessed a decline of 1.5% in the non-metallic 

mineral products industry over the year. Additionally, manufacturing profits dropped by 13.4%, 

reaching RMB 6,415 billion. The annual added value of the construction industry reached RMB 

8,338.3 billion, an increase of 5.5% over the previous year. 

Investment scales continued to broaden, with RMB 57,213.8 billion invested in fixed assets 

(excluding rural households) throughout the year, an increase of 5.1% over the previous year. 

Private fixed asset investment totaled RMB 31,014.5 billion, indicating a 0.9% increase from the 
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previous year. Infrastructure investment accelerated significantly, increasing by 9.4% compared to 

the previous year. The social sector witnessed a rapid growth, with a 10.9% increase in investment. 

In 2022, the planned investment in projects with a total investment of billions of yuan or more 

surged by 12.3% from the previous year. The growth rate was 5.4 percentage points higher than the 

previous year, thereby driving the overall fixed asset investment growth by 6.2 percentage points, 

which was 2.8 percentage points higher than the previous year. Leading investment indicators 

suggest that the planned total investment in newly started projects in 2022 soared by 20.2% from 

the previous year. Furthermore, the investment in place (excluding real estate development 

investment) witnessed a significant increase of 21.8%, which ensured a robust and steady growth of 

investment. Real estate development investment throughout the year amounted to RMB 13,289.5 

billion, a decrease of 10.0% over the previous year. Nationwide, the renovation of various shanty 

towns initiated the refurbishment of 13.4 million housing units, of which 18.1 million units were 

primarily completed throughout the year. Additionally, 2.65 million government-subsidized rental 

housing units’ construction and organization began across the country. Throughout the year, 52,500 

old urban residential communities underwent renovation, encompassing 8.76 million households. 

The waterproofing industry encountered both opportunities and challenges in 2022. The 
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National and regional policies have been successively issued to promote green building 

development. Anhui Province released the “Key Points of Building Energy Conservation and 

Technology Work in 2022”, which mandates that the proportion of new green construction in the 

province must reach 100% of new civil construction and that the completed area must account for 

over 70% of newly completed civil construction. The newly started area of prefabricated buildings 

should account for more than 25% of new construction, and the completed area should account for 

more than 21% of new completed construction. Shandong Province issued the “Notice on Several 

Measures to Promote Green Development of Urban and Rural Construction”, which outlines 

regulations for urban agglomeration green development, green low-carbon cities, green energy 

development, and green infrastructure upgrades. Chongqing Municipality released the “14th Five-

Year Plan for Green Buildings in Chongqing (2021-2025)”, aiming for green buildings to account 

for 100% of new urban construction by the end of 2025, with the application proportion of green 

building materials in new construction exceeding 70%. Hangzhou City issued the “Implementation 

Opinions on Promoting the High-Quality Development of the Construction Industry in Our City”, 

which includes regulations for promoting green low-carbon development in the industry and 
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14th Five-Year Plan period. It addresses major requirements for building livable, innovative, smart, 

green, humane, resilient cities and beautiful livable villages, with regulations in nine areas, 

including green and low-
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and maintenance throughout the whole life cycle, the standard improves the durability requirements 

of waterproof materials, increases the number of waterproof layers and material thickness, and 

meets the working life requirements of engineering waterproof design. This enhances the quality of 

waterproofing projects, laying a solid foundation for reducing building leakage rates 

comprehensively. Furthermore, the demand for high-quality waterproof materials will increase, 

leading to an overall improvement and growth in the industry. 

Following the formulation and publication of a series of waterproofing-related national and 

local policies, the Company conscientiously organized employees to study these policies, dived into 

and made continuous improvements in all procedures and fields such as policy research, product 

R&D, process improvement, production and sales, standardized construction and training for 

construction workers, and environmental measures. It fully leveraged and expanded its 

comprehensive advantages in brand, product R&D, product quality, product categories, cost control, 

marketing network, application technology, etc., and applied its superior products and professional 

system services to more scenarios to benefit numerous families. 

3. Market competition. The Company competes in the waterproof construction material 

industry, a segment of the construction material industry. Waterproof materials are functional 

materials indispensable for modern architecture. As cities keep growing, waterproof construction 

materials will be applied to more and more areas with great growth potential and prospects. 

Currently, with low concentration, market fragmentation and unhealthy competition, the 

domestic construction waterproofing industry features “many small firms in a large industry”. 

Among the many waterproofing firms, only a few can provide good services, while the many others 

are of a small size with outdated technology and production technique. The market is flooded with 

counterfeit and shoddy products. And the industry is trapped in excessive lagged output capacity, 

unhealthy competition and environmental issues. In the recent years, with the rollout of regulating 

and industry policies with respect to quality inspection, anti-counterfeit, environment inspection, 

safe production and green and energy conservation, etc., in addition to a product structure upgrade, 

higher quality requirements of downstream customers, and increasing competitiveness of large 

waterproofing companies, the waterproofing market is witnessing increasing concentration towards 

leading companies. 
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The Company is a leader in terms of R&D, comprehensive product competitiveness, 

production process and equipment, application technology, marketing model, professional system 

service capability, brand presence, etc., and attains a prominent position in the industry. 

4. Periodicity, seasonality and regionality of the industry. (1) Periodicity. Waterproof 

construction material industry is a fundamental industry in the field of building materials, without 

clear periodicity. (2) Seasonality. Waterproof construction material industry has seasonality to a 

certain extent. In North China, the first quarter of each year is generally the slack season for the 

sales of waterproof building materials and engineering construction because of cold weather. In 

South China, the seasonality of waterproof building materials is mainly reflected in the reduction in 
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collaborating with suppliers, broadening benchmark dimensions, strategically planning forward 

warehouses, promoting in-house logistics, improving information management, and strengthening 


